A GROWING ERA OF

DATA
DRIVEN

TV CAMPAIGNS

DEEP ROOT ANALYTICS IS
PROUD TO HAVE OPTIMIZED
THE PAID MEDIA EFFORTS FOR
AN INCREASING NUMBER OF
ADVERTISERS IN THE 2016
ELECTION CYCLE:

1 2 NATIONAL POLITICAL
ADVERTISERS

17 SENATE RACES
19 CONGRESSIONAL RACES

3 STATE POLITICAL
ADVERTISERS

3 BALLOT INITIATIVES
7 STATE & LOCAL RACES

DeepRootAnalytics.com
@DeepRootX
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