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We targeted: 

We displayed our integrated data 
sets across 

Applying our standard lift methodology, 
we're responsible for at least

186 656 WEEKS of cumulative set top box television viewing 
data, generating custom target ratings across 

328 MEDIA MARKETS for more than

$428.4M
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10,000 
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1,058 INTERACTIVE
DASHBOARDS 457 DIFFERENT

REPORTS
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on behalf of our clients, including:

$110.6M
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Our expansive 

DATA WAREHOUSE 
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them into 

&
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We used these data and reports to optimize

DeepRootAnalytics.com
@DeepRootX

DEEP ROOT ANALYTICS IS 
PROUD TO HAVE OPTIMIZED 
THE PAID MEDIA EFFORTS FOR 
AN INCREASING NUMBER OF 
ADVERTISERS IN THE 2016 
ELECTION CYCLE:

12 
11 

NATIONAL POLITICAL 
ADVERTISERS

SENATE RACES

19 CONGRESSIONAL RACES

3 
3 
7 

STATE POLITICAL 
ADVERTISERS

BALLOT INITIATIVES

STATE & LOCAL RACES

4,400 BROADCAST STATIONS
5,000 CABLE STATIONS
400 UNIFIED STATIONS

660,000 TOTAL PROGRAMS  |  3,000 TOTAL NETWORKS

INTEGRATES 5 TB OF DATA:

38.5B ROWS of 

TV VIEWERSHIP DATA
3.5M ROWS of 

AD OCCURRENCE DATA

3.1M ROWS of  FCC DATA
5.6M ROWS of  

EARNED MEDIA DATA
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RATE CARDS

REPUBLICAN 
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DEMOCRATIC
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DAYS of ad 
occurrence data 
from CMAG

AUDIENCE RATINGS DATA 
was matched into

We tracked

3,187

2.70M

8.79M

84.57B 95.13B

CREATIVES 2,586

3.36M

GROSS RATINGS 
POINTS and

8.33M
GROSS RATINGS 
POINTS and

across
CREATIVES
across

AIRINGS 
that equaled
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IMPRESSIONS IMPRESSIONS

495 408
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& PUBLIC AFFAIRS 
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